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Launch Event 

Discover HOPEGIVES
Starting Conversations, Making Plans
A COMMUNITY EXPERIENCE AND CONVERSATION ABOUT END OF LIFE 

Purpose – To announce HOPEGIVES to the public, clearly state the role of HG Foundation in leading the movement; give people actionable follow up to continue engagement with HG Foundation; give varied opportunities to talk about death and dying

Location: 	Hidden Valley Music Seminars
Date:		Saturday, January 11, 2020		
Structure:  	Open to the community with varied activities that will appeal to different audiences / age groups.

Two components  
· A FREE public event from 12:00 – 4pm. 
· A fee-based, 4-hour ‘Morning Altars Immersion Workshop’ conducted by Day Schildkret. From 12:30 – 4:30; advance registration required, fee $30, limited to 40 participants. This workshop will use nature, art, and rituals to help promote healing and deepen our connection to our impermanence.  Some tickets may be reserved for VIPs and/or extended to grantee agencies to diversify the participants.  

Event Goals:  	
· To bring 100+ people together to talk about the movement
· To creatively and meaningfully engage the public in a dialogue about end of life
· To secure media coverage before, during, and after the event
· To provide major donors with an intimate look at HopeGives and the direction of HG Foundation

HOPE GIVES Event Overview and Timeline

Noon:  Registration and Entry:	
All guests required to check in to receive a HOPEGIVES rope bracelet or wrist band

Booths/Tables: 12:00 – 4:00PM activities and discussion groups including:
A. Survey –a phone-based survey on five or so questions on EOL – will have a computer screen for live results
B. Resource + Notes to My Family: take-away information; tip sheets, sample NTMF, copies of books that are on website (not for sale), Go Wish cards for purchase; upcoming workshop flyers; info on providers
C. The Party (2/22/20) with invitations, samples of the dedication album, sponsor forms, poster Dan and Chris.
D. AHCDs + Pledge: Booth with information on AHCDs, someone explaining how they work, information on upcoming workshops, include the ‘Pledge’.  Give anyone who completes the pledge and takes ‘Prepare for you Care’ and/or checklists, a sticker that reads ‘I’m Making Plans!’
E. Photo Booth – will provide a photo sleeve with HOPEGIVES logo, web address, and a quote about remembering; provide a ‘love letter’ template, tips for sharing your story – set up questions and answers for grandparents and grandchildren to help start the conversations and share life stories
F. ‘The Doctor is In’ a panel of local hospice and palliative care physicians willing to answer basic questions. Will provide a list of possible questions to guide participants.
G. Family Corner – Arts and crafts, book reading, conversation starter worksheets 
· Create memory paper chains
· Book reading circle
· Build your own memorial – with candles, photos, notes, and drawings
· Card making
H. Wreath Building – a very large wreath will be displayed onto which participants may add notes and décor as provided, to remember loved ones. This Community Wreath will be on display throughout the event and at subsequent HG Foundation events.
I. Table Discussions (may not be continuous, times to be announced) for couples, groups of friends, individuals; final # of tables depends on space and staging layout
· Go Wish tables – x3
· World Café tables – x6 - questions focus on findings from the CHCF recent survey of Californians’ attitudes about death and dying. Report to be released Nov 1.

3:45 – Table work and activities end, closing comments to attendees, close down/clean up booths; prepare to move to VIP reception
4:00 – Public Free Event closes

4:30 – VIP Reception for Workshop Attendees and HG Foundation donors/sponsors	
· Welcome remarks – Siobhan - explain the movement, thank guests for joining us
· Guest speaker remarks – (Jimmy Panetta has been requested)
· [bookmark: _GoBack]Day Schildkret remarks, book signing opportunity
· Champagne, wine, pizza or hors d’oeuvres	

Notes: 
· Hidden Valley Music Seminars has graciously donated the full space for the day.  
· A detailed marketing and promotional plan, including paid advertising has been established. Various other efforts to engage new people with HG Foundation are part of the strategy.  
· We may have HG Foundation materials such as a calendar for purchase as well as Go Wish cards.  
· Professional photographer has already been confirmed, videographer to be confirmed.
· Exploring food trucks for public free event 
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